
Social Media Marketing 
As per the session, there are several different social media platforms, and each one is slightly different in set up. Here is a guide to each set up to follow along during the session but to use when setting your own accounts up.

Facebook
Head to the waffle in the top right corner and click it. Select pages from the options.
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To set up the page, you’ll need your business name, some imagery for the profile picture and some information about who you are.
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Once that is set up, you can begin to invite people to view and “like” your page, meaning that they can see the content posted. From then on, the page should be updated with regular engaging content to keep supporters engaged and updated.

Instagram

[image: See the source image]
Download the Instagram app, open app and tap “sign up”. Enter your email address. If you want to connect your Instagram business account to your Facebook Page, make sure to use an admin email address to sign up or tap Log in with Facebook.
[image: See the source image]
From your profile, tap the hamburger menu (the three horizontal lines) in the upper-right corner.
[image: See the source image]
Tap Settings. Some accounts may see “Switch to Professional Account” from this menu. If yours does, tap it. Otherwise, proceed to the next step. 
[image: See the source image]
Tap Account and choose “Business” (unless it makes sense for you to choose Creator). Select your business category and add relevant contact details and tap Done.
Twitter
[image: See the source image]
Go to Twitter.com and sign up. Where it asks for your name, you have the choice to add your own name or the business name. Whilst it’s seen as more professional to use the business name, for smaller independent businesses, you can also use your name. Add your email address or telephone number to get a verification code. Get your code, verify the account and create a strong password.

[image: See the source image]
Create a biography for your profile and add a picture. The bio should talk about who the business is, what they offer and alternative contact or information details, like websites or email addresses. Although Twitter asks for your “best selfie”, companies usually will put their logo for professionalism.
[image: See the source image]
Twitter asks for your interests to help link potential followers to you. You are able to skip this, but for business connections, this may be worth filling it.

YouTube
[image: See the source image]
To set up a YouTube channel, you must have a Google account. Set this up and use it to create a personal YouTube account.
[image: See the source image]

[image: See the source image]From here you can log into YouTube and create a Brand Account and channel. This allows multiple people in your business to access the channel and manage it.
Fill in the “about” information, with information about your business, and add some channel art. Like the other social media platforms, these should be professional and reflect the business. Adding your other social platforms and websites will also give prospective customers somewhere else to look.









TikTok
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You can sign up for TikTok using a valid telephone number, email address, Facebook, Instagram or Twitter account, at which point a default username which can be changed at the “Edit profile” section.
LinkedIn
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Go to the LinkedIn sign up page and register using your full name, email address and a password you will use. It’s important to use your real name when creating a profile as pseudonyms are not allowed.
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Should you wish to display your business as a separate entity on LinkedIn, you can create a LinkedIn Company page. To do so, you will need to have a personal account. To do so, click on the “waffle” labelled work and click “create a company page. Then select Company and fill in the information. Here is where you can promote what your company is about, what it does and add a tagline for brand awareness.
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Hashtags
There are many websites and tools out there where you can view the ‘best’ hashtags to use.
Examples of this are: Best Hashtag | best-hashtags.com and Hashtag Generator - Best Hashtags For Instagram and TikTok (hashtagsgenerator.net)
Best times for engagement
Facebook: Thurs/Fri between 1pm-4pm
Instagram: Mon/Weds/Fri between 11am-1pm or 6pm-9pm
Twitter: Thurs between 12pm-1pm
YouTube: Mondays 2-4 pm
  Tuesdays 2-4 pm
       Wednesdays 2-4 pm
       Thursdays noon -3pm
       Fridays noon -3pm
       Saturdays 9 am-11 am
       Sundays 9 am-11 am
TikTok: Tuesdays at 9am
   Thursdays at 12pm
   Fridays at 5am
LinkedIn: Tues/Weds/Thurs between 7:30am-8:30am

Should you wish to set up a google business profile, please follow this link Google Business Profile – Get Listed on Google
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